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Mob Wives 

Mob Wives follows the lives of four women at a crossroads, having to pick up the pieces and 
carry on while their husbands or fathers do time for Mob-related activities. From The Godfather 
to The Sopranos, these women are sick and tired of the lies and stereotypes that exist about their 
lives. They're determined to set the record straight and show the world that while their lives may 
seem crazy at first glance, they're just like everyone else. 


Dance Moms 
Dance Moms reveals the world of competitive dance where overbearing mothers push their 
daughters to the brink while vicariously living out their own dreams through their young performers. 


Risky Business W. Brett Wilson 

Couples embark on a financial and emotional rollercoaster as they choose between two 
unconventional ways to invest their life savings. Host W. Brett Wilson (Dragons’ Den) guides 
investors as they choose between two different, unusual investment opportunities, each looking 
for capital and offering a big return. The duo will stake their life savings on one investment, and 
Brett will invest in the other. Will the risk-taking couple win big or lose it all? 
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Cake Walk: Wedding Cake Edition caroline Rhea 

Cake Walk: Wedding Cake Edition is a cake competition series hosted by actress and 
comedian Caroline Rhea. Each episode features three cake designers as they compete 
for the chance to have their work showcased on the most important day in a couple's life. 
The stakes are high as they race against the clock to design and complete a masterpiece. 
In the end, it’s up to the couple and three judges to decide who will take home the prize. 


‘Til Debt Do Us Part: Baby Edition 62) vaz-Oxlade 

Gail Vaz-Oxlade saves families from the financial challenges of parenthood in a special 
baby-related spin-off of ‘Til Debt Do Us Part. From preparing for a new addition to the 
family, to learning how to budget on a maternity leave income, to curbing the irresistible 
purchases of adorable clothing and toys. Gail's no nonsense approach to debt is exactly 
what these parents need to go from red to black. 


Shotgun Reno 

Shotgun Reno tracks what happens when you take one of life's most stressful moments - 
the renovation of a home — and add in a life-altering event like a wedding or the birth of a 
child. The results are bursting budgets, mountains of drywall dust and very real deadlines. 
It's enough to stir anxiety in even the calmest of couples as they struggle to complete their 
renovation on budget and in time for the big event. 
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The Real Housewives of New York 


Project Runway 


The Real Housewives of New Jersey 
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Demographic Profile 
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Slice viewers are concerned about health/nutrition and are considered to be 
leaders in fashion and style. They are more likely to: 
e Own a sports car (144) e Use acne medications (141) or consider/have cosmetic 


e Have spent $500+ on clothing/shoes in past year (132) and dentistry (147) 
$100 on cosmetics in past 6 months (155) e Use a meal replacement product (156) or visit a health/fitness 


e Have visited a day spa (170) or have a massage (138) in past year club in past year (148) 


Slice fans are on-the-go consumers who are more likely to: 


e Have attended movie theatre in past month (116) e Be planning a wedding (159) or planning on having a baby 


e Have visited a social networking site (129) or contributed/ (122) in the next year 


uploaded content to a site (120) in past 7 days e Always buy breakfast outside the home (127) 


e Have used a smartphone (118) , camera phone (120) or text 
via cell phone (119) in past month 


Source: Fall’10 BBM Extended Diary Data, A18-54, English Canada, % composition indexed to TV population, M-Su 6a-2a 


Key Research Findings 


e Ranks amongst Top 20 specialty networks against key target e The Real Housewives series continues to be popular with the 
groups, landing just outside of Top 10 for female demos Atlanta, OC and Beverly Hills editions all ranking in Slice’s Top 


e Has a younger audience with the average age of viewer at 10 programs of the Spring 


39 years e Also top ranked are fan favourites, ‘Til Debt Do Us Part, Project 


e Experienced overall audience gains of 9-16% against key Adult Runway, Millionaire Matchmaker and Slice’s Sunday movies 


and Female demos over Spr'10 


Source: BBM Canada PPM Data, Total Canada, Spr’11 STD (Jan3-May29/1 1) 
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